
How does the Commission consult stakeholders?

You can find currently open consultations on the ‘Have your say’ portal: https://bit.ly/32mJHnI. 

If your organisation needs help with consultations, don’t hesitate to contact us. 

According to its Better Regulation agenda, the Commission is keen to get stakeholder views on 
new EU policies and existing laws. Citizens or business can comment at different stages of the 
process, via a Commission website (‘Have your say’) and each consultation has a certain 
timeframe and format. Furthermore, the Commission is currently planning to publish a review of its 
Better Regulation agenda on 27 April 2021.
You can see below a snapshot of the different ways of giving feedback to the Commission.   
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The Commission publishes for 
comments for a period of 4 
weeks a document which 
describes the problem to be 
tackled and objectives to be 
met, explains why EU action is 
needed, outlines policy options 
and describes the main features 
of the consultation strategy. This 
can be either a Roadmap or an 
Inception Impact Assessment  
(IIA) - the latter goes into greater 
details and must be prepared if 
the initiative in question requires 
an impact assessment.

Public consultations last 12 
weeks and are usually online 
and questionnaire-based. They 
must assess and, if relevant, 
incorporate feedback previously 
received on Roadmaps or IIAs. 
They present possible policy 
options and other key elements 
to be addressed, such as the 
problem definition, subsidiarity 
and the EU dimension to the 
problem, and their likely impacts.
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Watch out! 
The Commission may 
also seek expertise 

through other channels, for 
example: targeted 

consultations; meetings; 
workshops; seminars; 

small-business panels and 
online discussion forums 
which are only open to 
specific stakeholders.

https://bit.ly/32mJHnI

